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PUBLIC RELATIONS
Everyone could easily understand and explain the nature of work of professionals like Doctor, Engineer, Teacher, 

Journalist. But it is not easy to explain the nature of work done by a Public Relations expert or a Public Relations team 
member. Why they are working, what is the benefit an organisation getting from their activities are not known to most of 
the people. In short we can say that Public relations (PR) is the way organisations, companies and individuals communicate 
with the public and media. But in depth we can say that Public Relation is the Persuasion Business. Public relations is a 
strategic communication process that builds mutually beneficial relationships between organizations and their public. 
The practice of maintaining a healthy relationship between organization and its public/employees/stakeholders/investors/ 
partners is called public relations. 

   Public relation activities ensure the correct flow of 
information between the organization and its public also 
called its target audience. Public relations goes a long way in 
maintaining the brand image of an organization in the eyes of 
its audience, stake holders, investors and all others who are 
associated with it. PR can be used to protect, enhance or build 
reputations through the media, social media, or self-produced 
communications.

   Public Relations is not advertising. “Advertising is what 
you pay for, publicity is what you pray for.” Advertising is 
paid media, public relations is earned media.  This means you 
convince reporters or editors to write a positive story about 
you or your client, your candidate, brand or issue.  It appears in the editorial section of the magazine, newspaper, TV 
station or website, rather than the “paid media” section where advertising messages appear.  So your story has more 
credibility because it was independently verified by a trusted third party, rather than purchased. Public Relations can 
use advertising as an effective tool. 

  Other than advertising, a Public Relations expert uses lots of Public Relations tools like Press Releases, Statements, 
Events (to strengthen the bonding between an institution and public/media), Social media promotions, Personal networking, 
Corporate Social Responsibility (CSR) activities, Newsletters, conventions regularly. 
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KUDUMBASHREE AND PUBLIC RE-
LATIONS

Kudumbashree is the poverty eradication mission 
(SRLM) of Kerala. The Kudumbashree Mission functioning 
with the vision of attaining poverty eradication through 
women empowerment has 43 Lakh women as members. 
Kudumbashree has now going into an organisation 
that could make a revolutionary changes in the society. 
Several welfare programmes framed by Central and 
State government focussing at the lower strata of the 
society are being implemented through Kudumbashree. 
Kudumbashree is the nodal agency for central programmes 
like Kudumbashree DDUGKY – Deen Dayal Upadhyaya 
Grameen Kaushalya Yojana, PMAY- Pradhan Mantri Awas 
Yojana, MKSP- Mahila Kisan Sashaktikaran Pariyojana, 
SVEP- Startup Village Entrepreneurship Programme  in 
Kerala. Kudumbashree is not confined to NHG formation, 
Micro Finance disbursal and ME formation. Kudumbashree 
is also making interventions through Attappady Special 
Project among Tribal, successfully running a Facility 
Management Centre in Ernakulam, it is also working 
as a National Resource Organisation and a consultancy 
which give training about the kudumbashree model to 
other foreign countries. 

   Therefore, Public Relations activities has got huge 
relevance in Kudumbashree Mission. It is very essential in 
disseminating information about the various programmes 
of Kudumbashree among the public and the beneficiaries 
or the target audience. It is not possible to convey such 
information only through Advertising and so it should 

use various PR tools effectively. 
     Finding space in the dailies and media for 

Kudumbashree news regularly and to pass info about 
various Kudumbashree activities to other government 
departments, public sector undertaking institutions and 
individuals focussing on the convergence aspect, Public 
Relations department of Kudumbashree is publishing Press 
Releases, Magazines, Newsletters…etc. and thereby using 
PR tools effectively. Events are the main component of 
Public Relations activities. Kudumbashree have organised 
two such events during 2017-18, Media workshop and 
Photography Competition. 

MEDIA WORKSHOP
Media Workshop was conducted on 1st of August 

2017 at Mascot Hotel Thiruvananthapuram. The main 
aim of this workshop is to give publicity to the activities 
of Kudumbashree Mission.  Dr. K.T. Jaleel, 
Minister, LSGD, Government of Kerala inaugurated 
the media workshop. The invited guests from print, 
electronic media,  art – cultural fraternity and other 
officials from Kudumbashree mission also attended the 
function. P.M. Manoj , Resident editor, Deshabhimani, 
John Mundakkayam, Bureau Chief, Malayala Manorama, 
K.A. Francis, editor, Manorama weekly and G. Suresh 
Kumar, President Film Producers Association attended the 
function. Kudumbashree Executive Director, S. Harikishore 
IAS presented a power point presentation on the various 
programmes implemented by Kudumbashree before the 
invited guests. Beena Paul, Sini Santhosh, Chandrika and 
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Lisy of the women construction unit from Ernakulam 
shared their success stories before the audience. 

IMPACT:
1. The speakers who spoke on the topic Ente 

Kudumbashree’ shared about their view on Kudumbashree. 
P.M.Manoj said that the media should give deserving 
importance and consideration for Kudumbashree. He 
added that Media is not giving the deserving importance 
of Kudumbashree. John Mundakkayam suggested that 
the media has the responsibility to support the activities 
of Kudumbashree Mission which had been functioning 
devoid of political differences. He suggested that the 
Kudumbashree mission should make an entry into the 
house cleaning sector and home nursing. Sursh Kumar 

suggested that the Kudumbashree café units may enter 
into the assignment of preparing food at movie locations. 

2. The convergence possibilities that would emerge 
in the future were identified through this session. A clear 
idea on the perception of the representatives of the various 
sectors in the society war received through this programme. 
A better idea was received about which what is to be 
communicated to them.

 3. The PPT BY Executive Director throw light into 
the programmes framed by central and state governmanets 
and being implemented by Kudumbashree. Through the 
interactions with the members of the construction unit, a 
clear idea was received about the successful women working 
in various sectors. 

4. The relationship with the media personal 
 were strengthened. 

2. PHOTOGRAPHY COMPETETION
It is very important to conduct various competition for 

making the public aware. The photography competition 
was one such event organised by the public relation team 
of Kudumbashree. The competition was conducted for 
motivating the aspiring photographers and to propagate the 
activities of kudumbashree. Mission through photographs. 
The contestants were directed to submit the photographs 
that reflect the various activities of Kudumbashree Mission, 
which had successfully completed 19 revolutionary years. 
It was also directed to give captions for the photo and to 
submit the detailed address and phone number. 

    More than 700 photos were received from various parts 
of the state. Alagappan, the renowned cinematographer was 

Photography Competition Award distribution
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Winning photoes of 
Photography competition

the jury chairman 
who selected the 
winners. Deshabhimani 
photographer G. Pramod, 
Kudumbashree Director 
S. Nisha,  Public Relations 
Officer Jayanthi Narendran 
were the other jury members. 
G. Shivaprasad, Photographer, 
Mathrubhumi Kottayam unit bagged 
the first prize. The beauty of the unity 
of Kudumbashree woman was well 
captured in Shivaprasad’s click. Sudharma 
Das, Photographer, Kerala Kaumudi, Kochi 
unit came second in the competition. 
Sudharmadas captured the reflection 
of hardwork of Kudumbashree 
women creatively. Shaju V Karat from 
Malappuram got third place. Photograph 
of a Kudumbashree woman digging 
well for drinking water with the caption 
‘onto the depths for livelihood’ made Shaju’s 
photograph selected. Jury has also selected 10 
other photographs for the consolation prizes. 

The awards for the photography competition was 
distributed by Dr .K.T. Jaleel, Minister, LSGD, Government 
of Kerala at the function held at Vellayambalam animation 
centre  on 16th of October 2017 as part of the Sparsham 
NULM campaign. Shivaprasad received the award prize 
of RS. 20000 where as Sudharmadas and Shaju received 
RS. 10000 and Rs. 5000 respectively. The consolation prize 
of RS. 1000 each and certificates were also distributed. 
Photographers of the selected 50 photographs were 
awarded with one year subscription of Kudumbashree 
magazine. 

IMPACT:
1. Best quality photographs were received through 

the competition. These photographs are being used for 
designing brochures, Magazines and other publications 

of Kudumbashree. 
2. An awareness was created among the public 

through photography competition.
3. Along with the professional photographers, 

around 100 Kudumbashree women who are interested in 
photography also participated. It was a golden opportunity 
for Kudumbashree women to showcase their talent in 
public. 

Following the success of these events, the Public 
Relations department of Kudumbashree plans to conduct 
Media workshop along with travelogue , Photography 
competition (season2), Video Film Festival, Street plays 
of Rangashree team, Online quiz, Cookery show of the Café 
Kudumbashree units and NRO talk show during 2018-19. 


